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PATRICK WINGS / AUDIT

SEO, GEO and AEO audit: from
URL evidence to decisions

AI concept illustration. Editorial content and working models: Patrick Wings.

A reproducible process for stronger content and clear repair decisions, with explicit limitations
instead of blanket visibility promises.

Edition 17 October 2026 · English

Implementation support: request a strategy call

https://patrick-wings.groovy-fawn-2286.chatgpt.site/en/strategy-call/
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HOW TO USE THIS RESOURCE

For marketing teams, editors and website owners improving existing content systematically.

Your practical outputs

• A URL sample with documented audit scope

• Reproducible technical and editorial findings

• A prioritized repair and content-development plan

• An acceptance log with sources and limitations
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01 / Start with a decision
A useful audit does not produce an endless issue list. It determines which pages deserve repair,
deeper content, consolidation or no immediate change. First define the market, language, offer
and desired user action. A German service page serves a different task from an English
introductory article.

Separate three layers: technical accessibility, content reliability and business usefulness. A
reachable page can contain weak information. An excellent article can sit behind a login. A
frequently cited explanation can attract people who will never need your offer. Combining all
three layers turns an audit into a useful investment decision.

02 / Define the sample and evidence boundaries
Export URLs from your own sitemap or CMS. Add page type, language, topic, last subject-matter
review and intended action. Begin with a representative sample: one core service, an industry
page, a pillar, a supporting article and a resource. Expand the sample when a template-level
problem appears.

Record date ranges, filters and permissions for every export. Search Console data is not the
same as all website visits. Missing access is an audit limitation, not proof of missing visibility.
When examining public HTML only, explicitly state that server logs, indexing status and actual
conversions were not assessed. This keeps the report useful for subsequent technical reviewers.

03 / Check accessibility reproducibly
Open the complete URL without signing in. Record its status code, redirects and final address.
Inspect robots.txt for the relevant crawler, then inspect meta robots and any X-Robots-Tag
response header. These controls serve different purposes. A robots.txt rule is not a dependable
substitute for an indexing directive.

Next inspect both the original HTML source and the rendered page. Are the H1, core answer,
important paragraphs and internal links present? If content appears only after JavaScript runs,
document that dependency without automatically concluding that crawling is impossible. For
restricted private previews, the correct finding is “not publicly verifiable,” rather than “fully
indexed.”
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Check Reproducible step Record

HTTP Fetch URL without a session Status, date, final URL

Crawl access Inspect robots.txt and access
barriers

Crawler, rule, restriction

Index directive Read meta robots and response
headers

Observed directives

Text Compare source with rendered
page

Missing core content

Canonical Open canonical target Target status and language match

04 / Audit the task rather than keyword density
Write one user question and one suitable next action for every page. For example, “How should
procurement evaluate maintenance software?” calls for an assessment matrix rather than an
immediate generic demo request. Check whether the page answers with criteria, limitations and
a concrete example.

Group terminology by meaning and decision stage, not a required repetition count. When two
pages answer the same question for the same audience, examine overlap. Different user
intentions can justify separate pages. Nearly identical copy with a substituted industry name
offers little additional usefulness. Consolidation requires a clear destination page and an owner
for redirects and internal-link updates.

05 / Inspect claims, sources and limitations
Mark every verifiable assertion: product capability, metric, comparison, legal statement or
technical promise. Link a reliable primary source or approved internal documentation. Record its
date and scope. When evidence is missing, qualify the statement, label it as an assumption or
remove it.

An author byline alone does not establish expertise. Check that the named person actually owns
the content and that an update process exists. Never invent credentials, customer outcomes or
sources. For comparison tables, record the product versions reviewed and any criteria that could
not be verified. Readers must be able to distinguish observed facts, illustrative assumptions and
your recommendation.
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06 / GEO and AEO without false promises
Place the core answer immediately below the relevant subheading. Add definitions, transparent
tables and questions drawn from real sales or support conversations. This makes information
easier for people and extracting systems to understand, but does not guarantee a mention in a
language model.

Google describes no additional special optimization requirements for its AI search features
beyond fundamental search requirements. That does not establish identical behavior across
other providers. Inspect access controls separately for each provider and keep observations
distinct. A manual prompt sample is a snapshot tied to a model, language and date; it is neither
a complete market-share measure nor a stable ranking. Prioritize usefulness and evidenced
answers.

07 / Check structured data and media
Read existing structured data and compare it with visible content. Names, URLs, author,
language and service descriptions must match the page. FAQ markup must not contain
questions missing from the visible page. Technically valid data does not guarantee enhanced
search presentation.

Assess images for their informational role. Descriptive alt text explains relevant image content;
decorative elements do not need a keyword list. Charts also need a clear textual explanation so
their meaning remains understandable without the image. PDFs need a meaningful title, a
logical structure and readable text. Record any accessibility or PDF-tagging checks that were
outside the scope of your assessment.

08 / Fictional case: three pages, three decisions
The following case is entirely fictional; all figures and findings are teaching assumptions.
Nordlicht Systems examines a service page, a guide and a PDF resource. The service page
contains accurate copy but its inquiry journey fails. The guide includes an unsupported efficiency
comparison. The PDF contains useful tables but can only be reached through an image button
without meaningful link text.

The team assigns technical and editorial tasks separately. It repairs the inquiry journey first,
replaces the comparison with verifiable criteria next, and adds a clearly named resource link. It
does not automatically commission three new pages. The audit first improves existing assets
and prevents new content from inheriting the same faults.
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Page Finding Action Acceptance

Service Form has no confirmation Repair technical journey Test inquiry reaches
owner

Guide Unsupported comparison Add criteria and evidence Each claim sourced or
qualified

Resource Unclear link purpose Add descriptive text link Download discoverable
without understanding
image

09 / Prioritize with explicit rules
Use P0 for a current blockage of a business-critical journey, P1 for substantial content or
decision-quality errors, and P2 for later improvements. These labels are an internal working
model, not an official search-engine standard. Also record the scope of the issue, confidence in
the evidence and dependencies.

A small template defect can affect hundreds of pages and needs different planning from a weak
phrase on one page. Still, do not prioritize blindly by URL count. A blocked central contact page
can matter more than many decorative image descriptions. Give every task a testable result, a
named owner and a due date. When effort or effect is unknown, commission a bounded
investigation first.

Class Trigger First action

P0 Business-critical journey blocked Reproduce, assign owner, repair

P1 Material statement inaccurate or
unclear

Check source, correct content,
obtain expert sign-off

P2 Enhancement without current
blockage

Schedule in the next editorial cycle

Unknown Insufficient access to verify finding Obtain missing evidence rather
than guessing

10 / Maintain an audit trail and retest
For every finding, save the URL, time, method, observation and expected change. Separate
screenshots from interpretation. A screenshot may prove a visible fault without establishing its
cause. Link technical tickets rather than maintaining diverging solution descriptions in several
documents.
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After a repair, repeat the exact original check. Also inspect at least one unaffected page using
the same template to identify side effects. Keep the before and after states. A fix is complete
when its stated acceptance criterion passes; a hoped-for future ranking improvement is not an
immediate functional verification.

11 / Run a bounded audit sprint
Allow half a day for sample selection and access checks, a day for the representative review and
a joint interpretation meeting. These timings are a planning suggestion for a small first pass, not
a general effort guarantee. Large websites and complex applications require their own scope.

In the review meeting, begin with three evidenced findings and their resulting decisions. Then
determine which patterns need checking across additional pages. Finish with a small repair
package, a subject-matter content assignment and a retest date. A sprint succeeds when the
key decisions become clearer and next actions executable, even when every URL has not been
reviewed.

12 / Measure outcomes without hiding uncertainty
After publishing, inspect functional evidence first: can pages be reached, is content complete,
and can inquiries be handled? Then examine search data and actual inquiries over consistent
date ranges. Note concurrent campaigns, seasonality and product changes. A change occurring
after the audit was not necessarily caused by it.

For manual AI queries, save the question, system, language, date and displayed sources. Repeat
a small fixed sample instead of collecting only favorable appearances. Show variation honestly.
The objective remains a demonstrably better knowledge and decision resource on your website;
search systems and language models independently determine which content they use and
when.
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Worksheet: URL audit and repair decisions
Use one row per finding rather than a general wish. The first row is fictional. Include the date and
method in the evidence field.

Open the editable worksheet in Excel / Google Sheets

URL / page type Question /
intended state

Evidence /
finding

Priority / decision Owner /
acceptance

/maintenance-softw
are/ - fictional

Submit an inquiry
successfully

Test: no
confirmation

P0 / repair form Operations / CRM
record exists

Service page Understand a
suitable offer

Industry solution Recognize a
specific use case

Pillar Understand topic
and next questions

Supporting article Answer one specific
question

Resource Understand value
and download

Language version Reach correct
audience and
language

Media page / PDF Understand
meaning without
the image

Template retest No regression after
repair

Application questions

Can I guarantee that an LLM will cite an improved page?

No. You can improve accessibility, clarity, evidence and internal discoverability. Whether and
when a specific system uses the page remains its decision and cannot responsibly be
guaranteed.

https://patrick-wings.groovy-fawn-2286.chatgpt.site/resources/downloads/seo-geo-content-audit-worksheet-en.xlsx
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Does every page need FAQ markup?

No. Add questions when they solve real user problems. Markup must match visible content. The
existence of an FAQ dataset is neither proof of quality nor a guarantee of enhanced search
presentation.

What can I inspect without Search Console access?

You can review public HTML, accessibility, visible content, internal links and basic directives.
Indexing status, complete search performance and internal conversion data remain outside that
scope and must be explicitly excluded from the report.

When should I consolidate two articles?

When both serve the same user task and audience without distinct added value. First inspect
existing demand, links and content. Define a useful destination, redirects and link updates
before removing anything.

Sources and context
The linked primary sources support the technical foundations. Examples in this resource are
fictional and are not client references. Example figures are assumptions, not promised
outcomes. Check current platform capabilities before implementation.

Google Search Central: AI features and your website (developers.google.com)

Google Search Central: Introduction to robots.txt (developers.google.com)

Google Search Central: Getting started with Search Console (developers.google.com)

https://developers.google.com/search/docs/appearance/ai-features
https://developers.google.com/search/docs/crawling-indexing/robots/intro
https://developers.google.com/search/docs/monitor-debug/search-console-start
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